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Consumer trust in energy 

The proportion of consumers who trust each of the following sectors to act in their best 

interest 
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Which? Consumer Insight Tracker, November 2013 



Simple energy prices 

A Which? investigation showed that just 1 in 10 people could identify the cheapest 

deal when presented with traditional tariffs 

 



Simple energy prices 

When we displayed energy prices as simply as petrol prices, 9 

in 10 people were able to identify the cheapest deal. 


